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Cranswick plc at a glance
• We are a leading and innovative British supplier of premium, fresh and added value food products through retail,

manufacturing and food service channels
• We have annual revenues of approximately £1bn
• We produce fresh pork, gourmet sausages, premium cooked meats, premium cooked poultry, traditional hand-cured, air-

dried bacon, charcuterie, sandwiches and gourmet pastry products
• Retail customers make up around 75% of our revenues, primarily through retailers own label products, particularly in the

premium and super-premium categories. Our customer base includes all the major grocery retailers as well as premium
grocery retailers and discounters

• Our core market is the UK but we have a rapidly developing export business which makes up around 5% of total revenues.
Products are exported to Europe, Australasia, West Africa and the US

• Our brands include Yorkshire Baker, Bodega, Woodall’s and Simply Sausages
• We have increased our dividend payment in each of the last 25 years

History
Cranswick was formed by farmers in the early 1970s to produce pig feed. In 1988 the Board embarked on a strategy to broaden
the base of the Group’s activities. Opportunities were sought to develop into relatable areas that added value to the Group’s
processes. Activities have since been extended from this agricultural base into the food sector

Vertical integration: Farm to Fork

Farm Primary processing Added value processing Supply

Locations
We serve our customers from twelve state-of-the-art 
production facilities across the UK, and employ around 8,000 
people. Over the last five years we have acquired two pig 
rearing businesses in the key eastern pig production hubs as 
well as Kingston Foods and premium cooked poultry business, 
Benson Park

Operational Highlights for the year ended 
31 March 2015
• Acquisition of Benson Park
• £21m investment in asset base
• Extension of Delico cooked meats facility on time and to

budget
• Major upgrade to the Norfolk fresh pork site
• 23% growth in non-EU export sales

Financial Results for the year ended 31 March

2015 2014

Revenue £1,003.3m £994.9m

Group operating margin* 5.8% 5.4%

Profit before tax* £57.8m £52.2m

Earnings per share* 92.1p 84.1p

Dividends per share 34.0p 32.0p

*adjusted

10 Year Record
Compound annual growth rates to 31 March 2015

Turnover Profit Before 
Tax*

Earnings per 
Share*

Dividend per 
Share

12.3% pa 10.3% pa 9.1% pa 8.9% pa
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Contact us
Cranswick plc      
74 Helsinki Road, Sutton Fields, Hull, HU7 0YW
Tel: 01482 372000
www.cranswick.plc.uk

Remainder of the Financial 
Calendar FY16
October: Q2 Trading Statement
November: Interim Results Announcement
January: Q3 Trading Statement
April: Q4 Trading Statement
May: Preliminary announcement
July: AGM

Executive Board members
Martin Davey – Chairman
Martin joined Cranswick as the Finance Director in 1985. He was then appointed Chief Executive in 1988 and became
Chairman in 2004
Adam Couch – CEO
Adam joined the Group in 1991 on the operational side of the fresh pork business. He was appointed a Director in 2003, Chief
Operating Officer in 2011 and appointed to CEO in August 2012
Mark Bottomley – Finance Director
Mark joined Cranswick as Group Financial controller in 2008 and was appointed Finance Director in 2009. He has several
years experience in the food production sector where he has held senior finance roles
Jim Brisby – Commercial Director
Jim joined the Group 19 years ago. He was appointed Sales and Marketing Director in 2010 and Commercial Director in 2014

Key themes in the UK food sector
Retail shopping behaviours
UK consumers are moving away from big trolley shops in 
favour of a mix of online and convenience top up shops.  We 
work with our retail customers to develop products which 
appeal to the online shopper, as well as the “grab and go”, 
single meal formats which lend themselves to top up 
shopping
Premium cooking ingredients
Whilst consumers demand value for money on core 
products, growth in sales of premium products continues to 
exceed that seen in the market as a whole.  With a large 
number of products within this premium category, we are 
well placed to deliver high quality, competitively priced 
offerings to our customers
Food on the move
An increasing number of people choosing to purchase ready 
to eat products from premium retailers and coffee shops.  
We have a strong portfolio of sandwich and gourmet pastry 
products tailored for this arena and have successfully moved 
into new areas within this category such as retailer cafés and 
front of store chillers.  The acquisition of Benson Park brings 
with it a customer base including a number of leading 
restaurant and food service operators, further extending our 
coverage of this fast growing sector
Eating out
The market has also seen an increase in out of home calorie 
consumption, with 50% of calories expected to be consumed 
outside of the home by 2019.  We are working with a 
number of quick service restaurant customers to help them 
develop tailored menu solutions, focusing on emerging 
trends such as pulled pork

Growth strategy
Six coordinated, creative and sustainable 
strategic priorities

Market Penetration
Gain market share in existing categories/ 
tiers; moving into adjacent tiers; adding new 
customers; developing adjacent categories
Innovation
Develop new and innovative products that 
give our customers a real point of difference
Channel Development 
Sell products through multiple channels; 
retail, food service, manufacturing, wholesale, 
convenience, food on the move and online
Supply Chain 
Ensure a robust supply chain with focus on 
security, integrity, integration, differentiation, 
alignment and low cost sourcing
Brands 
Develop new and existing brands to further 
differentiate our premium tier products
International 
Grow European and worldwide markets for 
traded, primary, added-value and branded 
products

Public Relations advisers
Powerscourt - Nick Dibden / Sophie Moate
Tel: 020 7250 1446
cranswick@powerscourt-group.com

Market Overview
The UK food market is currently undergoing some of the most dynamic 
changes seen in recent history.  Our diverse product portfolio, wide 
ranging customer base and excellent product development capabilities 
ensure we are able to respond to these changes and deliver products 
which meet the changing needs of our customers


